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Maximizing Your Public
Relations Strategy for
Success

Tactics for Non Profit
Organizations



Public Relations is Human Relations

 The main goal of PR is to enhance your
company or non-profit’ s reputation and
community presence.

* Strategic planning and utilization of every
possible communication tool will increase
your visibility and exposure.

* Communication tools must be integrated
across all mediums to maximize your efforts.



What’s in Your
Communications
Toolbox?



I
Today’s PR Tools

* Public Relations: Media Relations

* Press Releases, Media Advisory

* Calendar Posting of special events

* Paid Advertising Print & Online

* Tapping BOD, members, existing audiences
 Website, Blog

* E-mail marketing, E-Newletters

e Social Media Platforms: Facebook, Twitter, Instagram
e Special Events, Eventbrite

* Society Post-Press

* Mobile applications




Core Messaging Principles

* Content Control — take control of your
message and how its distributed.

* Connect the Dots — make sure all your
information is integrated, consistent and clear.

 Wear Your Personality — don’t be a corporate
entity — be a passionate “people” with a goal.

* Align with your Brand vision and mission



Content

* Website — visually appealing, easy to navigate,
news room, event section, email capture, social
media links

 Email Database — update continuously, engage
supporters; Mail Chimp, Constant Contact

e Social Media — Create weekly posts, use photos,
hashtags, and links, @journalisthame

 Media Relations — build your list, deploy to beat
reporters, follow/like on social media



Media Outlets and Reporters

Create a media database of the media outlets
in your geographic area, regional area,
statewide and national

Cision’s, Meltwater have media list building
capabilities

Key in the “beat reporters”. Culture, Food,
Community News, Local, TGIF, etc.

Be vigilant about updating, journalist are very
fluid



Be Strategic

Plan in advance — 3, 6, 12 month targets
Anticipate unplanned opportunities
Integrate all of your external communication

Align with sponsors and partners

Review editorial calendars, calendar post
deadlines for print, and online

Create tactics, and follow-through



Press Release & Pitch

Script press releases to be short and concise

Plan long lead time for magazines: 4 — 6
months in advance. Daily’s 5 — 8 weeks

Solid pitch with why your story/event deserves
priority consideration

Be familiar with who your pitching. Research
their recent stories. Follow on social media



Media Pitch

ID reporters who cover your industry
Develop the pitch, never wing it

Create engaging angle, why now, who cares?
Call reporter, send press release, info,
Follow-up, pleasant persistence pays off

Post with link on Facebook, Twitter,
@journalist



Press Kit

Fact Sheet, background, location, etc.

Bio’s on leadership, honorary chairs, etc.
Annual event list, dates, contact, information
Short paragraphs on key programs, awards

Media contacts, website URL, social media,
etc.

Photo library: USB, or Dropbox link
Collateral pieces, printed materials



Social Media Integration is Essential




facebook

facebook Search

Brevard C.A.R.E.S.

. wall m Photos Discussions Events

A&  Brevard CA.R.ES. Brevard CARES is looking for a Wraparound
UK Brevard Program Manager. Job description and application through the
‘ & attached link. Applications accepted through Feb. 18.
Brevard Family Partnership - Employment Opportunities
. www.brevardfp.org
¢]] February 9 at 3:51pm - Like - Comment - Share
Add to Page's Favorites
My Pag #®  Brevard CA.RES. created an event.

Subscribe via SMS o v

‘ ;’ National Wraparound Conference

® Wednesday at 5:00pm
Information Hilton Cocoa Beach Oceanfront Hotel
Location: E January 7 at 3:57pm - Like - Comment - Share - RSVP to this event
4085N.US 1 .
Rockledge, FL, 32955 F. Brevard C.A.R.E.S. Thanks to Rebecca Basu for the article on co-
Founded: JR 4 sleeping and safe-sleeping habits for young children in today's Florida
2009 ‘ &, Today. Note: Brevard C.A.R.E.S. "Cribs for Kids" program was the
impetus for this story.
5 Friends Like This Brevard parents learn path to baby's safe sleep | floridatoday.com |
FLORIDA TODAY
' www.floridatoday.com
- A coalition of health professionals and child advocates in Brevard County works
X ‘ A to turn around a trend in baby deaths due to unsafe sleep conditions.

Andrea benise Julie @ November 9, 2010 at 1:22pm - Like - Comment - Share
Prior Song Arnold
Farmer &5 Marci Cleaver likes this.

Amber Rogers Eckerd Youth Alternatives is now accepting
J nominations for the 2011 “Children’s Hero of the Year".
"% Deadline is January 15, 2011. Recognizing those unsung

heroes that have selflessly dedicated their time, talent and

geni;e (Rieo A. treasure to the youth of Brevard. Visit
Barc | opert http:/ /www.brevardwalkoffame.com/

casiey December 13, 2010 at 10:49am - Like
68 People Like This Write a comment...

F. Brevard C.A.R.E.S. Donate gifts for children in foster care and in the
K ®, v | Brevard C.A.R.E.S. program. Help make the Holidays brighter for our

&, most vulnerable children!

lanira Anwar

Create an Ad

Enter to Win on X
Facebook

We love small business
owners! Enter our
sweepstakes for a chance
to win a Macbook.

Have a website? X
viglink.com

{ V' L. k
Funded by Coogle,
VigLink is the easiest way
to monetize links on your
site. Click here to learn

more about how VigLink
can help you!

Rudi's Gluten-Free x
Bakery

Get a $1 coupon for
Rudi's gluten-free bread
and we'll donate $1 to
celiac education and
diagnosis.

&) Like

Home Profile Account v

1# Chat (9)



Use A Facebook Page for your nonprofit,
Not a Group

facebook Search

United Way of Brevard
Amelia Woodbridge ] News Feed Top News - Most Recent EED Y

& J Edit My Profile Wall  Info Photos Boxes

Share: [5) Status Photo #]] Link '&¥ Video Events

(] News Feed Share: [ Post Photo €] Link Cre
. ™
(& Messages LiGE Create Group hat are you plannin United Way of Brevard ;e comething...
[ events L tured Add to My Page's Favorites
20 Friends Group Name: Subscribe via SMS United Way of Brevard + Others [ITEILL R C L d ] Just Others
elia, Try Friend Fi

Members: Find f _— IIie| United Way of Brevard http://www.floridatoday.com/apps/pbcs.dl

using Information VY, !/article?AID=2011110201031

finder
-

& Create Group...

% Causes

Initad Wav « Mark Mikolajczyk: Building healthy families (Feb. 2) |

floridatoday.com | FLORIDA TODAY

Location
937 Dixon Blvs

< Apps Cocoa, FL, 32922 ‘ www.floridatoday.com
R ~ State lawmakers should restore funding to Healthy Families
[§3 Ads and Pages Privacy: Members are public, content is private. i;;';ded program, says United Way chair-elect and FLORIDA TODAY
Games B onsored Guest Columnists president and publisher Mark Mikolajczyk.
MailChi . 7 L February 2 at 5:14pm - Like - Comment - Share
& MailChimp m vertise on Faceboc 17 Friends Like This il
Photos 6 of 17 Friends See All JINeqi| United Way of Brevard The first Breakfast with Leaders in 2011 The
[ Notes \ 1 = LEY featured David Brock, President & CEO of Community Credit Union. In Aw
¢ Links Debbi Spencer Geiger [\ /\ / \ inited waw, 2ddition to sharing lessons learned a!ong P_!is very‘in(eresrin‘g career
Less - See Hidden Bring on the tonsillectomy!l Me & the Popsicles are ready !! 7 path, Mr. Brock kept attendees laughing with stories from his past. Who

knew a Credit Union president could be so entertaining?

Lori Caron Suzanne
L'Heureux Partridge  Sparling
Friends on Chat

Get Connected Ents
-n.B ’ o
al s (&> Who's on Facebool of b
% ‘ Find your friends Jackie Denise  Michele s Seri
d 1 5 who's not on Face Jacobs  Barch Murrell L 201
i 2 hours ago via iPhone - Like - Comment - Share Invite them now Barker  Beasley EL Breakfast with Leaders January 2011 znl
" 9 Who's here becaus _— 4 new photos
&3 Ann McKay Bennett and 6 others like this. a oee p .
Track your invites 336 People Like This January 28 at 1:34pm - Like - Comment - Share ser
LJ View all 6 comments Connect on the go Fac
Try Facebook Mob J131e31| United Way of Brevard United Way's free tax sites are open to assist smi
Danielle Krasnigi hope you survive this essentially pain free! :) Wayligs ity's low- to mod income families, individuals and

[N 54 minutes ago - Like \nitad Wiy SENIOTS. Today they are at the Palm Bay Brevard Workforce Office at
UltraClean Karen Sherrie 5275 Babcock St. NW, Suite 88 from 1 to 7 pm. For more info o
Offrevard locke Arflin P L " et bl




Ask for Facebook LIKES

1) Ask followers to like your update to improve
engagement

2) Post photos of your supporters and
influencers. Tag photo ID’s

5) Add Event landing page and send invites to
followers

6) Encourage follows/volunteers/ambassadors
to leverage events through their followers




* Use Landing Pages on Facebook for events,
premier activities, or special features

facebo

Search Home Profile Account v

LIVESTRONG » Share Your Story

Non-Profit Organization

SHARE - INSPIRE Vou nd LVESTRONG

LIVE S TR o N G s T o RIE S &gjen Bellon and Mary Rae Koob like this.

@ Wall At LIVESTRONG we are constantly inspired by the healthy achievements of our supporters. These Which city do you live in?
& Info achievements are what make the LIVESTRONG network so powerful. We are united by stories Winter Springs, Florida
from people who are working toward a world without cancer and those who are making a 812 people like this
[ events commitment to health and wellness, daily. peop :
&’;:;d the LIVESTRONG We are proud to offer a space for LIVESTRONG Stories. Here, we hope you'll share your ch ner ci
achievement stories and inspire others. oose another city
. floa Friends' E See All
: f ends' Events
ZA Video There's no such thing as an achievement story too small. If you've overcome ™" ven e
Share Your Story cancer, defied the odds, or simply met your healthy living or weight loss [5) Friday Fest
goal--we want to hear from you. Friday, March 4

B n- Eu
& n .
=] Discussions J

Less RSVP: Yes - No - Maybe

1,286,895

people like this

Likes See All

Movember USA

ING New York
City Marathon

Thanks
Livestrong

le F Le Tour De

?O"c France

1e Cha




@ hootsuite

Login ~

Social Media Dashboard

pap—

X,

ollaboration & Custom Interface * Assign Tasks +

ultiple contributors and Work efficiently with social streams, Fine-tune your team by delegating
h and access without tabs, and columns — plus a choice of messages and monitoring responses
hsswords design themes and progress

Ryan Aunnes

amwoody ENGAGEMENT
Amelia Woodbridge Consulting [FAR | 41 [=) Go To My Messages am Members: 1 =
58 connections made INFLUENCE Beier Cai (Advanced L .
i 12/28/2010 -9 T
63 2. g New Coniaess Chris Trottier
About these scores .1l View Reports
n « Click to activate social networks (® Schedule Messages

HootSuite Blog

My Social Stats Displaying 6 of 7 Widgets =8 Add More v

New HootSuite Case Study ~ New York Public Library Success

Follower Demographics Social Scorecard

rﬂ1 58% 42%

MALE FOLLOWERS FEMALE FOLLOWERS New Followers 2 ¥ 60%

Scheduling for Success: Obama Tweets the #50TU ~ News Roundup

Week of 2/7/2011 % Change
Egypt Unrest and the Social Web

Finding Signal in the Noise of Social Media ~ As Seen at TalentZoo

AGE GROUPS FOLLOWING YOU

0%

Mentions
19 and under

19-32
75% 32-45
0% 45-60

Message Volume 1 ¥ 95%

60 and over Engagement

s \onitor conversations about your organization and

JenniferMaring |

Il cause with social media monitoring services.




Linked ﬁ® Learnin g Center Join Today | Go to Linkedin.com »
Resources Non-Profits
Overview Spread awareness and find the right resources and information to help your cause.

What is LinkedIn?
New on LinkedIn! £}

Blog Your non-profit often lacks to best practi and specialized knowledge in a number of
Training Resources non-core areas that are still important to day-to-day operations.
Customer Service

[LinkEDin HeLPs 2 ipe——

Site Features prver—y =
Homepage « Use Advanced Search to find experts with the talent, experience, and — =1
Profiles aligned interests who could advise you and request an Introduction from pRpeT |
Applications your network. __ S | \
Jobs « Post a question on a specific topic and you'll solicit feedback from g ] S e i
Groups subject matter experts and other non-profits who have beenthrough =~~~ ‘
Answers similar experiences.

Company Pages

CI—— |- C| ) your cause on

Twitter

User Guides

Small Business Llnkedln by US|ng the
New Users With finite resource|

Students

Nonprofit Learning Center.

Advanced Search to find experts, expand networks, and build new
partnerships

Post a question and solicit feedback from subject matter experts and other
non-profits

Start a LinkedIn Group and encourage members to become an ambassador for
you and build credibility on their profile for your organization




YouTube Nonprofit Program

Yﬂil': TUbe ’ Search Browse | Upload

About Press & Blogs Copyright Creators & Partners Advertising Developers Help

Nonprofit Program

Creators’ Corner
Does your organization have a
Creators*Blog compelling story to tell? Do you want to
connect with your supporters, volunteers
and donors but don't have the funds to
launch expensive outreach campaigns?

The YouTube Nonprofit Program

Partner Program

Benefits & Qualifications

Toolkit

YouTube can help.

Video is a powerful way to show your
organization's impact and needs and, with a
designated "Nonprofit” channel on YouTube
you can deliver your message to the world's

Success Stories

Partner Showcase

Gaming largest online video community
How-To & Education Availability
TV &Film The Nonprofit program is currently only P i 000115 @

available in the United States. the United
Kingdom, Canada, and Australia. Choose
Nonprofit from the dropdown menu up top to see the
requirements for that country. We are
continuing to expand the program, so please
do check back to see if other countries have

Music

Sports

Create Account | Sign In

United States v

Capture the essence of your organization on YouTube.
Tell your Story. Become a YouTube Nonprofit Partner




Twitter Post 2-3 Times Daily

Have an account? ' Sign in (v

twitter¥ New to Twitter?

Easy, free, and instant updates.
Get access to the information
that interests you most.

The best way to discover what’s new in your world.

TRENDING

Sign Up»

See who's here Top Tweets viewal » A #NewTwitter

= ﬂ T %
kingofdesi Drake & Rihanna are dedicating Whats My Name to
n a i— . E ‘, Esperanza Spalding

PhillyDaBoss where is Kanye when you need him? "Hold on Catch a glimpse of the new
Esperanza whatever ya name...ima let you Finish...." Twitter.com.

about 1 hour ago -

@ n ‘ 46 minutes ago -
S ERSEET" B K

Friends and industry peers you
know. Celebrities you watch.
Businesses you frequent. Find
them all on Twitter.

thetombryan Everytime | see or hear "Flash mob", | think of a
secret gang of underground Flash devs building sites that
won't work on iOS.

3 hours ago -

Research, follow relevant media. Use Photos, Visuals & Hashtags
Retweet relevant media posts. Like. Shout outs for coverage



TinyURL.com

Making over a billion long URLs usable! Serving billions of redirects per month.

Home i ‘ 1 Shorten & Share  Analyze | Public Timeline {4 awood123 @ s
Welcome to TinyURL!™

Example
Are you sick of posting URLs in emails only to have it break when sent causing
W to the right place. By entering in a URL in the text field below, we will create a New! Now you can bundle
utton .
- Enter a long URL to m a bunch of links with just
Redirection S

' — one bitly link. Try it now.
Elkde LR Custom alias (optional)
Preview http: //tin}yurl ~com/.

Feature®oo! May contain letters, numbe

k to Us! An example Shorten E

Terms of use Turn this URL:

http://www.amazon.com/Kind| i Reading-Display-Globa Ily/dp/B © Share settings Active: [}
XODER&pf_rd_s=center- 10&erd4r—11EYKTN682A79T370AM3&pf rd_t=2

into this TinyURL:

Donate P i . q-
= v = http://tinyurl.com/KindleWireless Link & Bundie History: 1 - 10
Which one would you rather cut and paste into your browser? That's the power 1 clicks this week New! Preview the contents of your links by toggling here =
Add TinyURL to your browser's toolbar View: All | Bundles Bundle
Click and drag the following link to your /inks toolbar. O Clicks Links Info Plus Date Options
TinyURL!
o1 ht‘tp IAWWW. fastcode5|gn com/1 663166ﬁnfograph|c of the- day—... Info Page+ February 4 Options

Once this is on your toolbar, you'll be able to make a TinyURL at the click of a

" . out of m/1663166/infographic-of-the-day-what-mak ork-f
toolbar button, a TinyURL will be created for the page you are currently at. 1,590
This is compatible with most web browsers and platforms as long as your book
javascript. The links toolbar may not be visible in all setups and in most brows: =
View->Toolbars menu of your web browser. You can also put it in your bookmz oo Cudos to the Creatives behmd the AICP Call for Entries | ... Info Page+ February 2 Options
out of f bridge.comVir php/2011/02/02/cudos-to-the-creatives-behind-the-aicp-call-for-entries.
0
o9 I The final countdown « ) .
out of http://wvew. prospectmagazine.c amwoody Amelia Wo ridge

Really admire the talent of Carole Janson -

Use short URLs to

amwoody Amelia Wo
Email traffic, social media use, web si
all the reference data about 2010 y6u need here http://bit.ly
/leOvMQU

track link performance
bit.ly, tinyurl.com




Instagram

500 million users interact with visual content
Create a strategy, and a flow

ldentify and follow influencers and media
Review and Like influencer account posts

Post once or twice a day to build a presence
Good content and great photography are key
Research, and use popular, relevant #hashtags



Instagram

©0000 AT&T = 5:14 PM @ 7 9 % 100% 4

kraviscenter

125 1,212 196

posts followers following

l + FOLLOW ]E]

Kravis Center

The official Instagram page for the Kravis
Center of the Performing Arts
www.kravis.org

Followed by meatmarketpalmbeach, palmbeachculture,
pbfoodwinefest + 50 more

00000 ATRT = 5:16 PM @& 7 9 % 100% [ #

jupiter_lighthouse
435 4,012 1,136

posts followers following

[ + FOLLOW JE]

JupiterinletLighthouse&Museum
"The old light shines faithfully on.." —
Bessie Wilson Dubois
www.jupiterlighthouse.org

Followed by jupiter_illustrated, jacklightonloggerhead,
bestofpalmbeachcounty + 61 more




Instagram

0000 AT&T 7 5:15 PM @ 710 % 100% 4 00000 ATRT & 5:17 PM @ 7 9} 100% =24

wpbaedistrict Photo C

T3 POt | FRIDAY, OCTOBER 28,2016

1,007 3,903 339

posts followers following

R - Fouov- | - -
WPB A&E District : % ‘ BUT

Arts/Entertainment/Nightlife ' - m'ffer
Discover What Inspires You! #wpbARTS s R a:%;
www.downtownwpbarts.com b 4 L (S, O.ccn

*  Elizabeth

301 Clematis St, West Palm Beach, Florida F ‘ g ~ R

PAGE 7

Followed by palmbeachculture, jacklightonloggerhead,
experimar + 111 more

MEBESE SRty
FIoH s309
/N Toww*

fe.
THIS IS ONE

®Qr

@ 47 likes

maltzjupitertheatre #TheAudience is on
the cover of TGIF today of @pbpost! Get
your tickets today before its completely
sold out - call 575-2223 or visit
www.jupitertheatre.org!

n Q © O &




E-mail Marketing Delivers — Grow Your
List Constantl

: s Still Free,
Just Blgger

to connect with supporters.



E-News & Event E-Blasts

*Write subject line first — Short and clever

*Keep to 350 words or less

*Consider the tone — make it friendly and warm

*Use multiple calls-to-action, hyper-links to website, ticketing
*Personalize with first name

*Use quality art and images — watch copyrights

L eave white space

*Incorporate social media links: Share on Twitter, Facebook



5 Email Tactics Not to Forget

Really Thank Your Supporters — not just a thank you but with info on how their
support helps you.

Encourage them to share — word of mouth and personal recommendations are the
most powerful

Get Feedback — Use polls, surveys, forms and other methods of feedback to show
them you value their opinion. You can also elicit testimonials to post on your
website

Connect with social media — Share, ask for the like, and tell them what you’ll
provide that is worth paying attention to.

Link to your website — Link constituents to your site, and give them easy links back
to important pages on your website like your events calendar, and donation page.
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Closing Comments

R increases credibility

R builds identity and reinforces your brand
R increases goodwill

R is cost effective

R increases visibility

R generates name recognition

R broadens your message



Thank you!

DUZZ

AGENCY

public relations | social media | event management

thebuzzagency.net




